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The Power of Story: How to Create Radically
Clear Product Marketing
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Founder + Producer

TELL YOUR STORY. TRAIN YOUR PEOPLE.












70-90% of products falil












This is frustrating!









That just ain’t ight!






The human brain has two
primary goals:

1. Survive and thrive

SELF-
ACTUALIZATION

Morality, creativits,
prablam solang

SELF-ESTEEM

Conlidence, achiswamenl, respecl

SAFETY

Sacurity in personal matters, clan, morgls,
erploymeant, rasourcss, naaltkh

PHYSIOLOGICAL NEEDS

Breathing, tood, water, homenstasis, excresion




The human brain has two
primary goals:

1. Survive and/or thrive
2. Conserve calories (reduce
cognitive load)
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What does the product do?
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Stop the #BrainHurt






The Power of Story






A Hero’s Transformation



A Hero ...




... On a Mission ...




A Hero on a Mission ...

cerasis LOGIN | (800)734-5351 ( i roua

HOME SERVICES TECHNOLOGY BLOG FREIGHT INSTITUTE COMPANY

Get greater control and better visibility into
your shipping and spend processes

transportation management services and the Cerasis Rater TMS

SCHEDULE CONSULTATION ( REQUEST A DEMO )







... inwarted by Problems ...

I ——

; Difficult situations
" 2 Powerful emotions

Al Limiting beliefs
_{} 4 Evil /iniusti
e '~ vil/injustice

i

An enemy



Where does our company/product fitin?







... Befriended by a Trusted Mentor ...

Compassion: We understand that freight procurement can be tricky and time consuming, and you're
under a lot of pressure to reduce overall costs and provide data visibility to your leadership. At

Cerasis, we believe you should be able source dependable carriers without spending too much time
and money, and easlly provide reports to your leaders.



... Befriended by a Trusted Mentor ...




... Befriended by a Trusted Mentor ...

Credibility: That's why we ve helped thousands of shippers with over-the-road transportation
management technology and services for over two decades.



... Befriended by a Trusted Mentor ...

R




... Befriended by a Trusted Mentor ...

Cefta/nzy

We will always give you 100% transparency with pricing

*  We will always communicate with you in a timely manner through Your
Shipper Account Team.

* You will always maintain control of your carrier relationships

* We will always advocate for freight terms in your best interest

* We will always scale with you as you grow, no matter how many users
and locations you may have

* We will never outsource our TMS, so we are not beholden to the whims
or idiosyncrasies of other TMS providers

* We will always check and personally review freight invoices for accuracy

* We will be available to help you 24/7365

* We will handle all your freight claims process, beginning to end.






... Who Shows Him How to Overcome ...

®

SCHEDULE

Schedule a free consultation
50 we can understand your
unigue situation

9

GENERATE

Generate your free Shipper
Cost Analysis Report

®

RECEIVE

Receive your Shipping
Efficienty Blueprint

OO

ENABLEMENT REGAIN
Cet white glove onboarding Regain control of your
and enablement so you can  shipping, save time and save
succeed with the Cerasis money

Rater TM5



... And Challenges Him ...

- o \T\\.




... And Challenges Him ...

SCHEDULE CONSULTATION ( REQUEST A DEMO )

Download our ebook to learn how to shift from tactical to strategic
logistics and transportation management to create a competitive
advantage

DOWMNLOAD EEOCK NOW




... 10 Reject Failure ...




... 10 Reject Failure ...

Signs That Poor Shipping Practices Are Costing You

% Your shipping data is fragmented and tracking is a nightmare

% Freight arrives poorly packaged or damaged

% You're losing customers, vendors and/or revenue
% It's too hard and tme consuming to find reliable carriers

% It's too hard to understand your overall transportation footprint spend in
order to manage budgets

Download our ebook to learn how to shift from tactical to strategic
logistics and transportation management to create a competitive
advantage

( DOWNLOAD EBODK NOW )
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... And Fight to Accomplish His Mission




... And Fight to Accomplish His Mission

HOME  SERVICES TECHNOLOGY BLOG FREIGHT INSTITUTE  COMPANY

Get greater control and better visibility into
your shipping and spend processes

Reduce your shipping exceptions by XX% through our over-the-road
transportation management services and the Cerasis Rater TMS

SCHEDULE CONSULTATION ( REQUEST A DEMO )

Take Control Save Time
Know where your inbound and outbound Leave the time consuming task of finding
shipments are at all times the right carrier to us

Reduce Costs
Fewer shipping exceptions saves money
50 you can do more with less




... Resulting in The Hero’s Transformation




A Hero’s Transformation

LlCiaoilo

HOME SERVICES TECHNOLOGY BLOG FREIGHT INSTITUTE COMPANY

Get greater control and better visibility into
your shipping and spend processes

Reduce your shipping exceptions by XX% through our over-the-road
transportation management services and the Cerasis Rater TMS

SCHEDULE CONSULTATION ( REQUEST A DEMO )

Take Control Save Time

LUGIN | (8UU) £34-3331 | SCHEDULE CONSULTATION )

Reduce Costs

Know where your inbound and outbound Leave the time consuming task of finding

Fewer shipping exceptions saves money
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A Storyls ...
A hero
On a mission
Thwarted by problems
Befriended by a trusted mentor
Who shows the hero how to overcome
And challenges the hero
To reject failure
And fight on to accomplish the mission

. Resulting in the hero’s transformation



A Hero’s Transformation

. *
VECTOR A S SOLUTION ABOUT SECURITY BLOG m
_ LEGAL METHOD

techstars

The First Collaborative Litigation Management Platform That Gives
Corporate Legal Departments Centralized Control Of All Of Their Cases

Vector frees attorneys from relying on calls, emails, memos, and spreadsheets
to manage cases.

BOOK A DEMO ( LEARN MORE )







IMPLEMENTING STORY AT YOUR COMPANY

Do It Yourself



IMPLEMENTING STORY AT YOUR COMPANY

Do It Yourself

1. VisitTELLandTRAIN.com/Story-Message-Map




IMPLEMENTING STORY AT YOUR COMPANY

Do It Yourself

1. VisitTELLandTRAIN.com/Story-Message-Map

2. Complete it with your team using an outside-in
approach. (Your opinion, although interesting is irrelevant)




2. Complete it with your team using an outside-in

IMPLEMENTING STORY AT YOUR COMPANY

Do It Yourself
. Visit TELLandTRAIN.com/Story-Message-Map

approach. (Your opinion, although interesting is irrelevant)

. Tell your story everywhere: elevator pitches, ads,
website/landing/product pages, email, social,
collateral, etc.
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WIKIPEDIA

The Free Encyclopedia

Main page

Contents

Featured content
Current events
Random article
Donate to Wikipedia
Wikipedia store

Interaction

Help

About Wikipedia
Community portal
Recent changes
Contact page

Tools

What links here
Related changes
Upload file
Special pages
Permanent link
Page information
Wikidata item

Article Talk

& Mot logged in Talk Contributions Create account Log in

Read Edit View history |Search Wikipedia Q

Curse of knowledge

From Wikipedia, the free encyclopedia

The curse of knowledge is a cognitive bias that occurs when an individual, communicating with other individuals, unknowingly assumes that
the others have the background to understand.['! For example, in a classroom setting, teachers have difficulty teaching novices because they
cannot put themselves in the position of the student. A brilliant professor might no longer remember the difficulties that a young student
encounters when learning a new subject. This curse of knowledge also explains the danger behind thinking about student learning based on
what appears best to faculty members, as opposed to what has been verified with students.?!

Contents [hide]
1 History of concept
2 Experimental evidence
3 Implications
4 Applications
5 See also
6 References

History of concept |edit)

The term "curse of knowledge" was coined in the Journal of Political Economy by economists Colin Camerer, George Loewenstein, and Martin
Weber. The aim of their research was to counter the "conventional assumptions in such (economic) analyses of asymmetric information in that
better-informed agents can accurately anticipate the judgement of less-informed agents” !
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IMPLEMENTING STORY
ATYOUR COMPANY

GUIDED WORKSHOP

TELLandTRAiIN.com/workshop
kevin@TELLandTRAIN.com
949.639.9525

Kevin Krusiewicz
Founder + Producer

TELL YOUR STORY. TRAIN YOUR PEOPLE.
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contact

Rebecca Kalogeris

rkalogeris@pragmaticmarketing.com
@pragmaticmktg

Kevin Krusiewicz

kevin@ TELLandTRAIN.com
949 639 9525
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Thank You
for attending!

Join us for next month’s webinar;

NIHITO Principles in Action
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Personas
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Use
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JUN
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SEP
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DEC

Business
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